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ABS TR AC T  

The deliverable D5.1 aims at setting up the communication toolkit around BigClouT project as 
well as launching the BigClouT project website containing all public information on the project 
objectives, partners and workplan. 

 

Disclaimer 

This document has been produced in the context of the BigClouT Project which is jointly funded by 
the European Commission (grant agreement n° 723139) and NICT from Japan (management number 
18301). All information provided in this document is provided "as is" and no guarantee or warranty is 
given that the information is fit for any particular purpose. The user thereof uses the information at its 
sole risk and liability. This document contains material, which is the copyright of certain BigClouT 
partners, and may not be reproduced or copied without permission. All BigClouT consortium partners 
have agreed to the full publication of this document. The commercial use of any information contained 
in this document may require a license from the owner of that information. 
For the avoidance of all doubts, the European Commission and NICT have no liability in respect of 

this document, which is merely representing the view of the project consortium. This document is 

subject to change without notice. 
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INTRODUCTION 

Deliverable objective 

The deliverable D5.1 aims at setting up the communication toolkit around BigClouT project as 
well as launching the BigClouT project website containing all public information on the project 
objectives, partners and workplan. 

The BigClouT website was designed by the partner Absiskey based on the project visual identity. 
The website graphic, as well as logo and colors was designed by Absiskey and validated by the 
project Coordinators as well as the whole consortium.  

The website is based on a one page format being consulting in an easy way going down from the 
top to the bottom of the page enabling the reader to get rapidly all information in one shot. The 
website page is being generated from Absiskey internal management and monitoring tool, Project 
Netboard®. 
 
The website is a one page format composed of following main content areas: 

1. A slider presenting the most current news and events 
2. Overall information on the project objectives (translated in Japanese), partners 

responsible contact and their location 
3. An area Pilots is redirecting the user towards each project city member blog implementing 

the project field trial. 
4. A dissemination and communication area in which e-news are communicated, as well as 

events and a section document from which public documents related to the project can be 
downloaded. 

5. An administrative area through which a contact formula is proposed to contact the project 
coordinator. A log in part enables each project member to switch from the public website 
to the private area as well as the monitoring internal tool. 
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1 BIGCLOUT PUBLIC WEBSITE 
 

A website has been designed as a "One Page" integrated website to serve as a key tool for external 

communication of the project and dissemination activities. It has been set up and is maintained by AK 

in cooperation with NTTE and the other consortium members. The project website is completely open 

access and accessible at http://bigclout.eu  since M2 (August 2016). 

The web site features essential information about the project: 

 Project objectives 

 Partners 

 Pilots 

 News & Events 

 Documents 

The BigClouT website administrator is AK, please contact AK for any questions, comments or report 

any dysfunction. 

http://bigclout.eu/
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FIGURE 1 BIGCLOUT WEBSITE HOME PAGE 

 
 

The project objectives and partners section includes: 
 

 An updated project public summary including the project objectives. This section is translated in 
Japanese when clicking to the Japanese flag at the right top corner of the box. 
 

 The presentation of the consortium section lists each partner identity card including the partner logo 
but also the partner responsible contact which shows up by letting the computer mouse on the card 
revealing the partner responsible photo as well as email address and LinkedIn account.  The partners 
map picture allows localizing the partners’ location. 
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FIGURE 2 BIGCLOUT PARTNERS IDENTITY CARDS 

 
 

 
An area Pilots is redirecting the user towards each project city member blog implementing the project field 
trial. These blogs will allow the reader to follow the field trail implementation in each city and will 
communicate on events, meeting interesting for the citizens to take part in. 
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The dissemination and communication area presents the e-news and events regularly communicated 

linked with the BigClouT activities in which consortium members participate. Pictures from the events 

are also posted in the core of the news or event. 

FIGURE 3 BIGCLOUT WEBSITE PILOT AND BLOG PAGE 
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FIGURE 4 BIGCLOUT NEWS & EVENTS PAGE 
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2 BIGCLOUT VISUAL IDENTITY 

2.1 BigClouT logo 

The BigClouT project visual identity has been designed since the very beginning of the project started 

on July 1st 2016 and have been proposed for discussion to the consortium during the kick off meeting. 

It has been validated end of July 2016. The goal of the visual identity is to ensure the strategic branding 

of the project and better visibility. Major communication channels such as project website and 

professional social networks have been launched and should be maintained alive within the 

collaboration of all partners. 

Project logo, banners and slogan have been validated by all partners: 

  

 
 

 

Different formats (design, web, print) are available on the BigClouT document repository. 
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2.2 Other communication available  

BigClouT information card 

The first communication material released is a small information card to be disseminated in BigClouT 

first events.  This will be followed by the release of a more detailed flyer and poster. 

The card format is composing of 2 pages (recto verso): 

1. A recto with: 

a.  Right hand side:  BigClouT visual identity already published (the cover picture; the 

logo; the EU-JP funding logos ; the slogan + project abstract) 

b. Left hand side the cities and the future developed applications 

 

2. A verso containing: 

a. At the top of the card: the project contact formulation; the social media networks, the 

QR code redirecting on the project website 

b. At the bottom: the partners map. 
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FIGURE 5 BIGCLOUT INFORMATION CARD 

 

 

 

3 BIGCLOUT TWITTER ACCOUNT (@BCLOUTSMARTCITY) 
 

The project website is linked with the BigClouT twitter account which aims to highlight more punctual 

information related to event participation or main activity/outcomes done by the BigClouT 

consortium.  

Only institutional, EU and/or JP research projects accounts in the field of interests of BigClouT have 

been followed (no personal accounts). Some accounts have been also added as there are project 

partners, however there are muted (information from large institution is often not so relevant to the 

BigClouT topics).  

Partners are strongly encouraged to maintain active the twitter account by retweeting interesting 

tweets or posting tweets. 

Active EU partners Active JP partners 

CEA – Levent Gürgen KEIO - Tadashi Okoshi 

ENG – Isabel Matranga KEIO - Takuro Yonezawa 

LANC – Rodger Lea NII- Kenji Tei 

AK – Yann Falevoz YRP-IoT – Akira Tsuge 
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FIGURE 6 : BIGCLOUT TWITTER ACCOUNT PUBLISHED 
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CONCLUSION 
 

The deliverable D5.1 summarizes the communication and dissemination material set up since the 

beginning of the BigClouT project launched in July 2016. As planned initially in Description of 

Work, the project website was launched to the public use at Month 2 (August 2016). 

The visual identity of BigClouT has been designed and validated in agreement with the consortium 

members during the BigClouT Kick Of Meeting in July 2016 and was handed to the members use 

during the summer 2016. The discussion and creation of several communication materials started 

at M4 with the idea of creating a BigClouT information card. Other materials will be created in the 

coming months in accordance with the BigClouT dissemination plan and activities.  

BigClouT social media account such as Twitter has been launched at M4. WP5 EU & JP leaders are 

planning to develop other social account, such as a Facebook page and media tools to enable a 

good monitoring and qualitative dissemination. 


